Adkontekst ad network Client Panel access and usage regulations

Introduction

This document organises all matters related tosacaped the use of the Adkontekst
ad network Client Panel.

This document is coherent with the recommendatdnaB Poland.

NetSprint is a member of IAB Poland (www.iab.com.pl

l.

Definitions of expressions used in the Regulations

The following words and expressions that apped#nencontent of this document have
the following meanings:

1.

Regulations - means this document stating the nflesaking the Client Panel
accessible to Advertisers by NetSprint.

WP - Wirtualna Polska S.A. based in Gslg, 115¢ Romualda Traugutta Street.
NetSprint - NetSprint.pl Sp. z 0.0. based in WarsaBiezanowska Street.

4,

Advertiser - a natural or legal person, an agettiout legal personality using the
Advertising Service Package and the Client Pansdban the rules provided in this
document. A natural person has the right to becam&dvertiser if:

1. The natural person has full legal capacity to ac

2. Has the consent of a legal representative icdlse of limited legal capacity. In the
case of legal persons actions described in the |IR&gus are conducted by a unit or
representative of the legal person.

5.

Single Website - means the presentation of thesiattvia Internet, read with the use
of special software called an "Internet browserbthrer software and hardware that
enables receiving such data. A Single Website maade text, graphics, multimedia
and other elements.

6.

Website - a collection of topically related Singlebsites the addresses of which join
the same prefix - the domain of the Website.

1.

Adkontekst Website — Website available in the donfedkontekst.pl

8.

Link - a reference that enables navigation betw&fesites or different locations
within a Single Website.

9.

NetSprint System - an IT system aimed at seardhiiogmation in the Polish
Internet;

10.

Adkontekst Network - advertising network that desfsl Sponsored Links and other
advertising products in Search Results and on @awfebsites. The network is
managed by NetSprint and Wirtualna Polska.

11.

Partner Websites - all Websites electronically lawdé throughout the worldwide
Internet network that have signed an agreementMatiSprint regarding the display
of Sponsored Links and other advertising productgised from Advertisers.



12.

Business Offer - the offer to provide advertisiegvices; issued by NetSprint to
persons using the Client Panel in accordance WétRegulations.

13.

Advertising Services - the Business Offer servidervices are provided in Service
Packages.

14.

Service Package - a package of Advertising Senldoeght by an Advertiser and
provided by NetSprint in accordance with the Retjihes.

15.

Search Results

Internet websites, that present the search resiulbe NetSprint System and other
systems, with which NetSprint has signed adequgteeanents.

16.

Display Space - a part of the Search Results arntdd?aVebsites assigned for the
display of Sponsored Links.

17.

Sponsored Link - a text, text-graphic or graphidadh displayed within the Display
Space;

18.

Adkontekst Exclusive - a form of a Sponsored Lih&ttincludes advertising text and
an additional graphic element (e.g. the Adverssiego).

19.

Click - a single action - an Internet user clicksaoSponsored Link displayed within
the Display Space.

20.

Keyword - a single word or a group of words. Whanrgernet user enters it into the
NetSprint System or other systems contractuallyndouith NetSprint they cause the
display of a Sponsored Link related to a given kelv

21. Product - the product of the maximum priceghek (or the modified price per
click in the Fixed CPC model) and the ratio of thenber of Clicks to the number of
impressions of the Sponsored Link during the digplahe Sponsored Link,
modified with the adjustment parameter and otheapaters used by NetSprint.
22.

Product Rating - a rating of Products for all Spoyed Links in the Adkontekst
Network.

23.

Maximum Ad Number

- the maximum number of Sponsored Links displayétimone Display Space.

24.

Pricelist - the price list of Advertising Servidesthe contextual advertising
Adkontekst network described in section VI of thecument.

25.

Credits - credits bought by the Advertiser in ortegain access to the Advertising
Services and the Client Panel in accordance talthiteament. Subject to section 7.2
credits are bought at the cost of PLN 1.00 net

(VAT will be added to this price).

26.

Actual Credit Purchase Cost - ratio of the Advertspayment for using the Client



Panel and the number of Credits awarded for thysngat, taking into consideration
the bonus, in accordance with section VII.2 of degument.

27.

Business Account - enables the User to use thetGhanel, especially to buy and use
the Service Package.

28.

Client Panel - a website within the Adkontekst Wher another website indicated
by NetSprint, dedicated to Advertisers. It enalfldsertisers to use Advertising
Service Packages and to settle the use of AdvegtiService Packages.

29.

BusinessID - an individual, unique sign of an Adigar. The User uses it to use the
Client Panel.

30.

BusinessPassword - a string chosen by the Advertisgder to secure access to the
Client Panel and the use of Advertising Services.

Il. Service range

1. An Advertiser who buys access to the Client Pgams the right to use the
Advertising Service Package in a range that endabiaédvertiser to publish
Sponsored Links and other advertising products fiteenAdkontekst Network offer.
Sponsored Links will appear in Search Results varemternet user enters a
Keyword on Partner Websites.

The display of Sponsored Links will be based oesyirovided in this document.
lll. Using the Client Panel

1.

The Advertiser has to fulfil the following conditie to use the Client Panel:

a)

have a Business Account in accordance with the Regas (have

a BusinessID and BusinessPassword);

b)

pays for using the Client Panel according to secit of this document; Feeing
results in immediate possibility to use the CliBanel, subject to provisions of the
Price List, provided that for each PLN 1.22 grdss Wser receives one Credit.

c)

Fulfils other requirements provided in the Reguliasi.

V.

Ad publishing conditions.

1.

In order to publish ads in the Adkontekst contekaakvertising network the
Advertiser has to be entitled to use the ClientdRan

2.

In order to publish a Sponsored Link the Advertseould conduct the following
actions in the Client Panel or in another way agjs@gh NetSprint (regardless of
actions described in section IV of the Regulations)

a)

Define the parameters of the Sponsored Links binget

the Sponsored Link title;

the Sponsored Link content;

the URL displayed in the Sponsored Link;

the target URL of the Sponsored Link



b)

Define Keywords; the Keywords may also cause tepldy of the Sponsored Link on
topically related Websites from the Partner Network

C)

Define the maximum price (number of Credits) tlnat Advertiser is willing to pay
for one impression of the Sponsored Link, accordintipe Pricelist, define the
maximum price per Click.

d)

Define the starting date of the Sponsored Linkldigp

e)

Define the settlement model of the Advertising Ssrysettlement models are
described in the Price list

f)

Decide on whether the Sponsored Link should alstiggdayed in the Display Space
of Partner Websites;

9)

Define the maximum number of Credits that the Adser is willing to spend on
display in Search Results and in the Partner Nétywer day.

3.

The Advertiser can order Sponsored Links relateahtonumber of Keywords.

4.

One Keyword cannot be related to more than one &ped Link of the Advertiser.
5.

The Advertiser cannot order a Sponsored Link withdgame content as in a
Sponsored Link ordered by another Advertiser.

V.

Advertiser and Sponsored Link verification

1.

After the Advertiser enters the information desedlin section

[11.2 of the Regulations or passes them to Net$pnimnother way,

NetSprint undertakes the following actions:

a)

Evaluates the Sponsored Link and Keywords in tpe@sf compatibility of the
Sponsored Link content with the regulations in égrmompatibility of the
Sponsored Link content with the provisions of tleg&ations; compatibility of the
Keywords related to the Sponsored Link with the laviorce; compatibility of the
Keywords related to the Sponsored Link with thevigions of the Regulations;

2.

NetSprint reserves the right to conduct the aatisitescribed in section 1V.1 of the
Regulations in a period of 1 working day.

3. The content of the Sponsored Link is at confith the Regulations when it:

a)

Includes content that violates reasonable interieSetSprint or of third parties;

b)

Is at conflict with good taste, especially if itlndes words widely considered as
vulgar;

c)

Links to a Website (directly or indirectly) thatindes content at conflict with the
law, the Regulations or good taste;



d)

The content of the Sponsored Link is incompatibid whe content of the

Website, to which it links directly or indirectlgspecially if it can mislead in the
matter of the person in charge of the Website.

4. A Keyword is at conflict with the Regulations if

a)

It has no substantial relation with the contenthef Sponsored Link it is connected
with;

b)

Can mislead in the matter of the person, to whiehSponsored Link relates.

5.

If NetSprint decides that a Sponsored Link, a Keylar other parameters of the
Advertiser's order are at conflict with the lawe tRegulations or the Price list,
NetSprint will ask the Advertiser/Client to modiftye Sponsored Link parameters. In
such cases the procedure mentioned in sectiondMlie Regulations (in the scope to
which the incompatibility relates) will be repeated

VI.

Sponsored Link Display

1.

Sponsored Links are displayed in the order cohevéhtthe Product Rating.

2.

A Sponsored Link will be displayed in Display Spéce

a)

The Advertiser has a number of Credits that endfilesor her to conduct at least one
single impression;

b)

The display conditions defined by the Advertisezading to section IIl.2 have not
been met. If the Advertiser runs out of Creditstfar display of a Sponsored on a
given day, the display of the Sponsored Link islheitil the end of that day.

C)

The position of a Sponsored Link in the rating wibt be lower than the Maximum
Number of Ads

d)

A Sponsored Link and Keywords related to it doviotate the rules of this
document.

3.

Each Click on a Sponsored Link conducted by anrmeteuser causes the number of
the Advertiser's Credits to diminish. The reduci®done by:

a) The smallest amount per Click that enables @al of the Sponsored Link on its
present position (not more than declared by the Bis¢he maximum amount and not
less than the minimum price per Click) in the Maxodel or

b) Amount indicated by the Advertiser in the FoX&dC model depending on the
payment model chosen by the Advertiser accordirsgttion VI.3.

4.

If the Advertiser runs out of Credits the displdyadponsored Link will be restored
after a new payment for using the Client Panebise]

5.

In the Client Panel the Advertiser has accessWehbsite including statistics of the
Advertiser's Sponsored Links. The Statistics ab#l@n this website are the base for
ad display fulfilment level evaluation.



6.

Before setting the Product of a Sponsored Linkilithee displayed above the
Sponsored Link with a maximum price per click dilgtower or equal to that of the
Link.

1.

NetSprint can refuse to display a Sponsored LinthénAdkontekst Network or on
chosen websites within the Adkontekst Network.

8.

NetSprint does not guarantee the display of thenSged Link on Websites in the
Adkontekst Network.

NetSprint does not bear responsibility for theuiaglto perform or improper
performance of commitments related to ad displatyisf caused by circumstances out
of NetSprint control, especially but not only: angrs or threats of war; acts,
decisions or actions of public institutions, chaon§éhe law in force, strikes, lock-
outs or other protest activities, floods, firesplesions, full and partial Internet
breakdowns, electricity network breakdowns, comphbésed supervision and
distribution systems and other acts of God.

VIL.

Price list

1. Subiject to section VII.2 the cost of one CrexiPLN 1.22 gross (PLN 1.00 +
VAT).

2. If the Advertiser pays for using the Client Faaezording to this section of the
Regulations, the Advertiser will gain additionale@its within the payment:
Payment value (PLN)

Bonus Credits

Net value

The number of Bonus Credits - 5% of the amount diggd, rounded down to
1000-2499

0.001 of a percentage point,

The number of Bonus Credits - 10% of the amounbsiépd, rounded down to
2500-4999

0.001 of a percentage point,

The number of Bonus Credits - 15% of the amounbdiégd, rounded down to
5000-9999

0.001 of a percentage point,

The number of Bonus Credits - 20% of the amounbsdiépd, rounded down to
10000-19999

0.001 of a percentage point,

The number of Bonus Credits - 25% of the amounbdiégd, rounded down to
20000-29999

0.001 of a percentage point,

The number of Bonus Credits - 30% of the amounbsdiépd, rounded down to
30000-49999

0.001 of a percentage point,

The number of Bonus Credits - 35% of the amounbdiégd, rounded down to
more than 50000

0.001 of a percentage point,

3.

The Advertising Service can be realised within oh&wvo settlement models chosen
by the Advertiser:



1.

Max CPC - the Advertiser sets the maximum Creddepthat the Advertiser is
willing to pay per one Click.

2.

Fixed CPC — The Advertiser sets the exact Creditghat the Advertiser is willing
to pay per one Click.

4,

The minimum number of Credits needed to use orek©lh a Sponsored Link is:
(a) 0.15 of a Credit for the Fixed CPC model,

(b) 0.18 of a Credit for the Max CPC model,

In the case of Adkontekst Exclusive ads:

(a) 0.3 of a Credit for the Max CPC model,

(b) 0.35 of a Credit for the Fixed CPC model.

5.

The Advertiser's Credit Number is updated by NatB@fter every single Click on a
Sponsored Link (it is calculated in one-minute pesi);

VIII.

Payment

1.

Payment for the use of the Client Panel is conduasefollows:

a)

The Advertiser submits the will to effect paymentalefines the amount; the
submission is conducted by sending a special aodsetSprint. The order form is
available at Adkontekst.pl/zamowienie

b)

Within 2 working days from order delivery NetSpril issue an invoice for making
the Client Panel accessible for the Advertising/Berand for the Advertiser's
purchase of a given number of Credits; At the same NetSprint will make the
Client Panel accessible to the Advertiser and suifiply the Client Account with a
number of Credits specified in the invoice.

c)

The payment for invoices issued by NetSprint ibéceffected within 7 days from the
date of issuing the invoice.

IX.

Service termination

1.

The Advertiser has the right to resign from usimg tontextual advertising
Adkontekst network. Termination of service requisebmission of an adequate
statement by the Advertiser to NetSprint - in wagti via e-mail or via fax.

The document should state the number of Creditesuto discontinuation (for
which the Advertiser demands an equivalent payment)

2.

After the delivery of the above described statenoétihe Advertiser, NetSprint will
immediately begin verification of the Advertiseascount status, set the Actual Credit
Purchase Cost based on the last invoice issuaddokdvertiser and undertake
technical actions related to termination or limdatof services for the Advertiser.
NetSprint reserves the right to conduct these astduring a period of 2 working
days.

3.

After the actions described in section VIII.2 aredhed, including the verification of



the Advertiser's account status, NetSprint willesand send an adequate invoice for
the unused Credits to the Advertiser, subject tticge VIIl.4 below. The invoice
value calculation method is described in sectioh.¥below.

4.

Payment of the unused amount will be effected withworking days from the
delivery of a signed correcting invoice to NetSprin

5.

If the Advertiser resigns from using the Client BladetSprint will have the right to
charge a handling fee of 25% of the unused payffoenising the Client Panel.
Consequently the calculation of the correcting ingwvalue will be conducted as
follows:

1.

NetSprint will settle the Advertiser's Actual CreBurchase Cost on the basis of the
last invoice issued for the Advertiser with consad®n of discounts gained by the
Advertiser, according to section VI1.2;

2.

The value of the correcting invoice will be caldelhas follows:

a) X = (y— NC x ACPC) x 0,75 where

X - value of the correcting invoice for the Adveitig

Service;

y - value of the last invoice issued by NetSprottthe

Advertiser

NC - number of Credits used during the use of Atilsiaig

Services (result of the subtraction of the numbi€Zredits purchased on the basis of
the last invoice and the number of Credits declématiscontinuation, according to
section VII.1 above)

ACPC - Actual Credit Purchase Cost

6.

The repayment of the result of the deposited amandtthe value indicated in the
correcting invoice will be done at the expensehefAdvertiser to a bank account
defined by the Advertiser.

7.

NetSprint can resign from offering services to atvértiser at any moment.

In such a case NetSprint will repay the unused amndeposited at NetSprint
according to the Actual Credit Purchase Cost.

IX.

Final provisions

1.

The Regulations come into force otApril, 2008.

NetSprint reserves the right to change the Reguiati

The changes come into force on publication on tlebsie.

3.

In all cases unregulated by the Regulations thesraf the Civil Code are in force.

Do you have any questions?
We are always ready to help you.

NetSprint Sp. z o.0.
7 Biezanowska street
02-655 Warszawa



tel.: +48 22 844 49 90
fax: + 48 22 852 20 60
www.adkontekst.pl
reklama@adkontekst.pl



